
2016 MEMBER SURVEY

Our mission is to create, enhance and preserve 
great mountain biking experiences.

IMBA is a 501(c)3 non-profit educational association. 

The data on this infographic reflect the results from IMBA's 2016 
membership survey. Cultivation Center, in partnership with Simon 
Analytics, conducted a 15-minute online survey between May 3, 
2016-May 17, 2016 with 6,299 current IMBA member respondents.

T R A I L S

IMPORTANCE WHEN DETERMINING 
WHERE TO RIDE

TYPES OF TRAIL PREFERRED

Extremely important

Very important

Somewhat important

Not very/not at all important

10%

21%

28%

25% 48%

44%

43%

47%

26% 49%

32% 45%

44% 28%

29% 14%

41% 15%

40% 15%

34% 8%

C O M M U N I T Y
GENDER AGE HAVE CHILDREN AGE OF CHILDREN EDUCATION

RACE IMBA MEMBER SURVEY ACCORDING TO REGION

13%

87%

1% Prefer not say
1% Prefer 

not say

Postgraduate 
or Graduate

Some college 
or vocational/
technical ed.

College or 
technical 
degree

3% High School/
GED or less

1%
1%
2%

15%
29%
31%
17%

5%

Prefer not say
Under 18

18-25
26-35
36-45
46-55
56-65

Over 65

93.2%   2.8%    1.9%    0.9%   0.4%     0.2%    0.2%  1.8%    3.3%

Ca
uc

as
ia

n

Hi
sp

an
ic

As
ia

n

Am
er

ic
an

 In
di

an
/

Al
as

ka
n 

Na
tiv

e

Af
ric

an
 A

m
er

ic
an

Na
tiv

e 
Ha

wa
iia

n/
Pa

ci
fic

 Is
la

nd
er

M
id

dl
e 

Ea
st

er
n/

Ar
ab

 A
m

er
ic

an
Ot

he
r

Pr
ef

er
 n

ot
 to

 S
ay

44%

53%

28%

0-4 years old

5-12 years old

13-18 years old

38%

62% 43%

14%

34%

No

Yes

CA/HI
15%

PACIFIC
8%

CO/WY
10%

SOUTHWEST
6%

MIDWEST
11%

GREAT LAKES
16%

SOUTH CENTRAL
5% SOUTH EAST

15%

ATLANTIC
16%

INCOME

14%

13%

24%

12%

11%

8%
5%

15%

Less than $40k

$40-50k

$60-79k

$80-99k

$100-149k

$150-199k

$200k or more

Prefer not say

36%
20%

8%

15%
21%

10 years or 
more

7-9 years

4-6 years

1-3 years

Less than 
a year

R E S O U R C E S

Extremely important

Very important

Somewhat important

Not very/not at all important

IMPORTANCE 
OF ISSUES

LOCAL IMBA
ORGANIZATIONS 

SUPPORT 
VOLUNTEERISM BY

38%

6% 43%

12%

12% 47%

43%

24%

30%

37%

45%

46%

Provides regular 
volunteer 

opportunities

Rewards 
volunteers with 
recognition

Recruits 
new 
volunteers

Rewards 
volunteers 
with swag

33%

57% 33%

26%

A C C E S S

THREATS TO ENHANCING/GAINING 
NEW MTN BIKE ACCESS

MOUNTAIN BIKE 
TRAIL ACCESS 

WHERE YOU LIVE 
HAS...

76%

18%

6%Stayed the 
same

Increased

Decreased

BELIEVE THAT THE PERCIEVED 
IMAGE OF MOUNTAIN BIKING 
IS A BIG THREAT TO GAINING 
NEW MOUNTAIN BIKE ACCESS

66%

64%

56%

41%

Among those with children

Including access for mountain bikes in federal lands

Including access for mountain bikes in state 
forest and park lands

Promoting bike-friendly land use policies 
at all levels of government

Promoting positive land manager 
interactions through relationship 
building & educational outreach


